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1  Introduction 

1.1 Rocking the Daisies 

Since Rocking the Daisies was first hosted in 2006 it has grown year on year, with record 

numbers in 2014.  The festival has however kept to its vision of ‘play hard, tread lightly’ and 

an independent auditor was again appointed to keep an eye on the environmental and 

social impact of the event. 

 

In 2014 there were 147 acts on seven different stages including the Main Stage, Mainstay 

Beach Bar, NuWorld Beat Barn, RedBull Studio Live, Savanna Lemontree Theatre, Hemp 

Solar Stage at the Green Village and the Campsite Stage (Thursday evening only).  The 

usual features were once again on show, including the ever-popular Daisy Den, Green 

Village, food village, campsite food trucks, traders market, art installations and a range of 

other sponsor activations throughout the weekend.  There was no headline sponsor for the 

festival nor the greening initiatives.   

 

The majority of the festival-goers camped on-site, either in the general campsite or in the 

Heartbreak Motel (a division of Felix Unite Tented Camps).  Some festival-goers drove 

through for the day from Cape Town, or stayed in the surrounding towns such as Darling 

and Malmesbury. 

1.2 Seed Experiences 

The event is managed and owned by Seed Experiences, an experiential marketing agency 

based in Cape Town.  The team is involved in every aspect of running the festival and no 

stone is left unturned to create a unique and massively successful weekend for music 

lovers, revellers and marketers alike. Not simply content with managing great events and 

experiences, they go all the way to ensure that it is good for the planet too. Their green 

affiliations and sustainable business practices have led to them winning various awards. This 

shows that they have the knowledge to create a lasting impression not only for a day, but 

for future generations. 

 

While maintaining a green ethos it is important that there are social benefits to their work as 

well.  Working with key partners and sponsors alike they contribute to uplift and educate in 

impoverished areas as well as the communities in which they host events. 

1.3 Aim and purpose of this report 

This reports aims to provide an independent review of the environmental and social 

performance of Rocking the Daisies festival held at the Cloof Wine Estate, Darling, from 2nd 

to 5th October 2014. The report was compiled by Grace Stead from Steadfast Greening 

based on information provided by the Seed team members and other service providers.  
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The events team has once again worked hard to encourage greening principles and 

practices through pro-actively including it into their planning and implementation. This 

report draws sustainability reporting boundaries around those issues and activities where 

the event organisers had direct decision-making authority, but also highlights some aspects 

that could be managed indirectly. Where detailed information was not available all 

assumptions are clearly indicated. 

 

The content and structure of this document follows the G3.1 guidelines provided by the 

Global Reporting Initiative (GRI) and the Greenhouse Gas (GHG) Protocol, although it is not 

submitted as a GRI report.  The report provides details in line with the Greener Festival 

Awards and aspires to follow internationally recognised standards for governance, 

transparency and reporting. 

1.4 Methodology used 

This report is based on interviews, on-site inspections and data capturing done prior to, 

during and after the event.  A total of 1500 festival-goers (7%) were interviewed to 

specifically gain information relating to transport as input into the carbon footprint, while a 

total of 207 festival-goers (1%) were interviewed to gain feedback on their experience and 

their views on the greening. Questionnaire sheets were used to guide interviewers and 

gather data. This data was analysed and is incorporated into the sustainability report. 

Targeted on-line surveys were also sent out to traders, vendors, walkers and cyclers to get 

feedback on their experience and provide input into the carbon footprint data. 

2  Sustainability Approach 

This section provides a summary of the approach used for implementing event greening 

principles and practices, as well as the objectives, scope and boundary. 

2.1 Background Information 

While it is the sixth year that a sustainability report has been compiled, environmental 

sustainability has been highlighted since the establishment of the festival in 2006. The report 

includes environmental management feedback, with recommendations for future 

improvements to ensure minimum negative impact to the natural environment.  

2.2 Environmental policy 

Rocking the Daisies has the motto of ‘play hard, tread lightly’, which is implemented 

through the greening principles and practices.  The ‘green gaols’ were developed 2009 

and are reviewed annually to make sure they are relevant.  The organising team held a 

workshop to review the gaols and determine where improvements can be made in the 

process.  It was agreed that the aim, objectives and green goals of previous years were still 

relevant, with additional policies to be implemented this year, including Environmental 

Management Plan, Transport Policy and Eco Procurement Policy (see annexures. 
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2.2.1 Aim for Rocking the Daisies: 

‘We aim to host a premier music and lifestyle festival in an environmentally and social 
responsible manner under the motto of Play Hard, Tread Lightly.’ 

2.2.2 Objectives for hosting an eco-friendly event: 

‘Our objective for hosting the festival in an eco-friendly manner is to minimise the potential 
negative environmental impact of the event and simultaneously maximise the positive 
social and economic benefits through effective resource management and awareness.’ 

2.2.3 Green Goals: 

The green goals are a core part of implementing Rocking the Daisies in an eco-friendly 
way and have been developed over the last few years and reviewed annually: 

• Procurement of goods and services should be done in a sustainable manner, 

including the use of local products that have a minimal negative effect on the 

environment.  Specific focus areas include venue, merchandise, electronic 

communication, print media, bio-ware, detergents, ablution, energy, and the 

selection of traders and vendors. 

• The generation of waste should actively be reduced during the planning and 

implementation of the event.  Provide waste separation at source to encourage 

recycling, raise awareness and reduce waste to landfill.  Specific focus areas include 

reduction of waste generated, recycling and waste management. 

• Use of water at the event should be done in a responsible manner.  Participants and 

sub-contractors should be encouraged to implement water conservation principles.  

The water consumed should be measured and grey water should be managed with 

care.  No bottled water to be sold on-site. 

• Energy efficiency should be encouraged through energy saving technologies, 

management systems and responsible behaviour.  The use of renewable energy 

such as wind or solar power should be encouraged while biodiesel should be used in 

generators where possible.  Energy consumption should be measured and energy 

efficient lights should be used where possible.   

• Air pollution should be reduced through encouraging non-motorised transport, 

efficient management of vehicles and the avoidance of non-essential flights.  

Specific attention should be given to promoting shared transport, as well as walking 

and cycling to the Daisies. 

• The natural environment should be protected to reduce any negative impact on the 

natural biodiversity.  

• Economic growth should be promoted within the host region and encourage the 

local community to assist with provision of services required on site. 

• Social development should be promoted through actively contributing to the local 

community through corporate social responsible initiatives. 

• The greening goals should be communicated so that participants are informed and 

encouraged to actively participate in achieving these goals with the view of 
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behaviour change towards more sustainable living.  Specific areas should include 

communication with festival-goers, sponsors, traders and food vendors.  

• The implementation of the green goals need to be monitored and evaluated so that 

lessons learnt can be captured and improvements made.  Specific areas should 

include data captured by the organisers, feedback from festival-goers and 

reporting of all environmental incidents. An open and transparent report should be 

made available. 

2.3 Scope and boundary 

The scope of the event has remained the same as previous years, based on the area over 

which the organisers have control and can influence change. The event has grown year 

on year, as is reflected in the number of people that have attended and the number of 

acts.  It was the third year that it was a four-day event, staring on the Thursday to assist with 

reducing traffic on the Friday.   

 

The boundary is set by the financial responsibility of the organiser, although it should be 

noted that the transport of the artists and festival-goers are included into the final carbon 

footprint which is beyond the financial boundary.  
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3  Greening Interventions 

This section provides an overview of the different greening interventions that were 

implemented to support the green goals and host an environmentally friendly event.  It also 

identifies some concerns and recommendations for future interventions.  While this section 

focuses on a narrative summary, the statistical data is provided in section 4 under ‘Event 

Performance’. 

3.1 Procurement: 

Procurement of goods and services should be done in a sustainable manner, including the 
use of local1 products that have a minimal negative effect on the environment.  Specific 
focus areas include venue, merchandise, electronic communication, print media, bio-
ware, detergents, ablution, energy, and the selection of traders and vendors. 

3.1.1 Policy 

An eco procurement policy (attached as annexure) was drafted and tested during 2013, 

with full implementation in 2014. It was circulated to all relevant suppliers and made 

available on the festival website.  It aims to implement the following objectives: 

• Encourage energy efficiency; 

• Encourage water conservation; 

• Encourage overall reduction in resource consumption; 

• Encourage the waste minimisation principles to re-use, reduce and recycle; 

• Support local economic development;  

• Avoid the use of toxic chemicals and hazardous substances; 

• Encourage the principle of full life-cycle responsibility; and  

• Ensure legal compliance. 

3.1.2 Preparation / office 

The Seed team has developed a culture of sustainable event management through their 

continued commitment and staff education.  All staff members are expected to 

implement sustainability principles and practices through the year as part of the standard 

operating procedure.    At the office they procure FSC paper for their printers, use energy 

saving lights and equipment and separate their waste at source.  Preference is given to 

local goods and services, firstly from within the Western Cape and then South Africa. 

Natural light and ventilation is used in their office most of the time. Staff members are 

encouraged to lift share for meetings and site visits. 

3.1.3 Traders and vendors 

The vendors (food), food trailers and traders (other products) had to comply with the 

requirements set out by the organisers, which included a refundable green deposit. A 

variety of food options are provided by a range of different food vendors, both in the 

                                                   
1It should be noted that local firstly relates to a radius of 150 km from the event (Cape Town), then preference for WC and South Africa, rather than importing goods. 
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campsite and in the main festival areas.  This included vegetarian options from Portobello, 

Oh so Peachy and Fry’s. 

 

The traders were selected based on their product selection to provide a variety of products 

that are mostly locally manufactured.  A questionnaire was sent out to all traders and 

vendors, which shows a level of their understanding and commitment (attached as an 

annexure). 

3.1.4 Venue 

The venue was once again the Cloof Wine Estate (www.cloof.co.za), which endeavours to 

protect rare and endangered vegetation and plant species such as Renosterveld, a highly 

threatened vegetation type.  The estate participates in the Biodiversity and Wine Initiative 

(www.bwi.co.za), which encourage the re-growth of indigenous fauna and flora unique to 

that area. The 105ha of pristine Renosterveld protected at Cloof and Burgherspost is an 

important contribution to local and global biodiversity. 

 

The Environmental Conservation Manager for the Cloof Wine Estate provided guidance to 

the Seed team on which areas had to be demarcated and protected.  He was on-site 

over the weekend to check on the potential impact. Fencing was provided around 

potential sensitive areas such as the vineyards and water causeway, and three separate 

bridges were built to reduce the impact of foot traffic over the water causeway area.  

 

A potential concern was raised by the Environmental Conservation Manager around the 

re-allocation of sand from another area of the farm to the Beach Bar at the dam.  It was 

mentioned that this might become a problem in the future and that alternative options 

may need to be explored. 

3.1.5 Electronic Communication 

There was a strong focus on electronic communication (website, facebook, twitter, radio) 

and electronic ticket sales (nuticket).  The electronic signage on stage was used to 

announce performers and provide environmental messages through LED technology. 

 

A mobile phone app was developed instead of a printed information booklet to provide 

festival-goers with information during the event. It was available for download at no cost 

for both iPhones and Androids. The app included the full line up, general information, 

summary of artists and a map.  It had an interactive section where people could indicate 

their favourites and compile their own schedule.  It had a function to mark the position of 

your car or tent so that you could find it readily. A total of 4309 people downloaded the 

app. 

 

Another important aspect linked to this was the ability to be able to re-charge cellphones. 

RiCharge (www.RiCharge.co.za) is a local company who provided various options for 
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festival-goers to recharge their phones through umbrellas with solar panels and recharge 

stations linked to the Eskom grid (but offset through the Darling Wind Farm). 

3.1.6 Print Media 

Print media was minimal, significantly reduced in comparison to previous years.  A few 

large plastic canvases (PVC) were used for providing information to festival-goers, with 

large material banners on the side of the stage.  These will once again be repurposed in 

the future such as creating seating covers and décor for the Daisy Den.  Reciprocal flyer 

drops on cars where once again not permitted. 

3.1.7 Bio-ware 

The food vendor terms of reference required that they all use 100% biodegradable or 

reusable plates, serviettes and cutlery and the preferred supplier was Green Home 

(www.greenhome.co.za) although other suppliers were also used.  Food vendors were 

allowed to open up an account with Green Home and to return any unwanted stock after 

the event.  Many vendors used paper packaging to wrap sandwiches and hamburgers.  

 

Butlers provided their pizza in their environmentally friendly pizza boxes that are thinner than 

the usual boxes.  Dedicated bins were also provided for recycling of pizza boxes and 

participants could win a year’s supply of pizzas by simply writing their name on their pizza 

box and placing it in the dedicated pizza box bin.   

 

Last year there was a loophole in the system, which led to the crew catering and 

Heartbreak Hotel providing their take away meals in expanded polystyrene.  Heartbreak 

Hotel used only reusable cutlery and crockery, with some additional biodegradable 

disposable items.  The crew catering still provided expanded polystyrene on the first day of 

the event for take away meals.  This was however rectified and the rest of the weekend 

they all used biodegradable items.  It is critical that this requirement is included into the 

specifications for all the suppliers, not just the external food vendors. 

3.1.8 Detergents and chemicals 

Better Earth (www.betterearth.co.za) biodegradable soap was provided to all the food 

vendors by the organisers to ensure that environmentally friendly products were used 

onsite.  No other cleaning material was allowed onsite. 

3.1.9 Ablutions 

The Daisy Den has become a favourite amongst the ladies on-site, with clean toilets, hot 

water showers and a refreshment area with mirrors and hairdryers where ladies can 

prepare for the festivities.  This is provided by the organisers at minimal cost to festival-goers.  

It was custom built on-site for the event by Felix Unite Tented Camps  

(www.tentedcamps.co.za).  
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Econoloo (www.econoloo.co.za) transferred the sewerage from the event site to the 

Malmesbury sewerage treatment plant. It is recommended that a more permanent 

solution be considered for the waste water holding tanks next to Daisy Den.  A large hole 

gets dug every year and is closed up at the end of the festival, but a more permanent 

solution will avoid the digging of a hole annually.  This will ensure a more stable 

environment for the holding tanks and reduce any risk relating to spillage and 

contamination of ground water.  

3.1.10 Energy 

The generators ran on diesel and it is recommended that renewable energy certificates be 

bought from the Darling Wind Farm via the City of Cape Town, as was done in the past.  

Most vendors and essential services (VOC, medics, Daisy Den) were using energy efficient 

lighting. The green village was powered predominantly by solar power.  More detailed 

information is provided in the energy section. 

3.1.11 Merchandise 

Festival and crew t-shirts were locally manufactured from locally grown combed cotton, 

while some products made from hemp were also sold. 

3.1.12 Bottled water 

All the water was sourced on-site from the farmer and provided to festival-goers at no cost. 

As in the past vendors and traders were not allowed to sell bottled water, but it was noted 

on more than one occasion that bottled water was being sold.  There were also various 

comments around the fact that there were not enough water points and it was a very hot 

weekend, so people needed to keep rehydrated.  Limited bottles of water were available 

back-stage for artists before performing, as they often take it onto stage with them.   

3.1.13 Recommendation 

It is recommended: 

• That the team continues to implement the principles of eco procurement through 

the procurement of all goods and services and the Procurement Policy; 

• That the eco procurement policy be promoted more actively in the future so that 

vendors and suppliers also understand it better;  

• That a more permanent solution be explored for the sewerage tanks; and 

• That the principle of banning bottled water be emphasised to all service providers 

and sufficient, suitable alternatives be provided.  
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3.2 Waste Reduction 

The generation of waste should actively be reduced during the planning and 
implementation of the event.  Provide waste separation at source to encourage recycling, 
raise awareness and reduce waste to landfill. Specific focus areas include reduction of 
waste generated, recycling and waste management. 

While the pro-active management of waste is an important aspect to the event organisers, 

the increase in the number of festival-goers once again resulted in large amounts of waste 

being generated. Although the overall amount of waste generated increased with more 

people onsite, it was encouraging to see that the percentage of waste diverted from 

landfill increased from 62% to 70%.  The efforts to improve waste diverted from landfill paid 

off and will need to be kept up in the future. 

 

A dedicated campaign called “pick up your shit” was implemented to encourage festival 

goers to clean up around their campsite where most of the litter occurs. Despite the efforts 

to encourage festival goers to clean up their own camp sites, there were once again large 

amounts of litter left over at the end of the weekend.  Unfortunately the visual impact of 

the waste left in the campsite after the weekend has a negative impact on peoples 

perception of the overall event greening. All the litter was however cleared up 

appropriately and recycled where possible. 

 

Compliments should again be given to the cleaning team that picked up the litter in the 

general festival area as fast as it was being generated.  Considering the large number of 

people on-site it was remarkably clean in the general festival area the whole weekend.   

3.2.1 Reduction of waste 

The banning of the sale of bottled water is a critical element in reducing waste to landfill 

and was once again implemented this year and included into the contract.  It was 

however noted that water was sold (or given away) due to the high demand for water 

because it was such a hot weekend.  Where it was noted that water was being sold action 

was taken to stop this.  It is however important that more accessible water points are made 

available in the future and vendors need to understand why the sale of bottled water is 

banned. 

 

As in the past a focus was placed on using reusable items instead of disposable items 

where practical and the investment from previous years is starting to pay off. Sponsors 

reduced their novelty hand-outs which also helped to reduce waste created.  It is 

recommended that clear guidance be given again next year to sponsors so that they 

consider any give away items brought onto the festival site. 

3.2.2 Bin management, placement and labelling 

Bins were places all around the festival site and were well labelled, both at eye level and 

above the bins for ease of location from a distance.  The largest problem was still the 
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campsite, despite the allocation of bins.  Informal feedback from the festival-goers 

indicated that they felt there were still not enough bins in the campsite (although it was 

noted that there was litter right next to the bins). 

 

Butlers Pizza again provided a special recycling bin for their pizza boxes, with a competition 

to encourage usage.  The idea was to keep the bins out of the general waste stream as 

the pizza boxes take up a lot of space, and they were then cleared into large bags before 

being taken to the Malmesbury depot.  This should again be done in the future. 

 

Recycling stations were provided at different points around the festival area and there 

were people to assist the festival-goers on what was needed.  Lighting was provided at the 

recycling station, to differentiate between the bins at night. The general feedback from 

festival-goers was once again that there were not enough bins.   

3.2.3 Recycling and waste generated at the event 

The waste management was planned in line with previous years, with an on-site central 

waste collection area (smaller than 90m3).  Vehicles were used to transfer the waste from 

across the festival site to this collection area, from where it went for separation off-site to 

Highlands Landfill and Material Recovery (Recycling) Facility in Malmesbury.  Main types of 

resources captured / recycled, included glass, paper, cardboard, tins and plastic.  Once 

all the recyclables had been removed the rest of the non-recyclables were safely disposed 

of and a certificate of disposal was issued by highlands Landfill in Malmesbury. 

3.2.4 Awareness campaign 

In an effort to reduce the amount of litter in the campsite, a dedicated awareness 

campaign was implemented called “pick up your shit”.  A group of volunteers walked 

through the campsite twice a day dressed in colourful clothes.  A comedian led the group 

through the campsite and encouraged people to clean up around their tents.  The 

volunteers handed out refuse bags and also helped to clean up litter. 

3.2.5 Trashback 

As in the past Trashback, a local community organisation that encourages a pro-active 

approach to waste management through showing people that waste has value, 

supported the waste initiatives on site.  They once again exchanged various goods (meals, 

drinks etc.) for waste and it was well received.  The Trashback team collected a total of 450 

bags of waste. 

 

Previously they focussed on cigarette butts and it is recommended that this be done in the 

future again.  The motivation for this recommendation is the fact that all the litter will be 

picked up by the cleaning team at the end of the festival, although picking up cigarette 

butts at the end of the festival is a lot more complicated and will essentially leave a larger 

negative impact if not removed as it is not biodegradable.   
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It is however a very positive initiative and should be encouraged in the future.  It is also 

recommended that they have an additional station at the exit (specifically on the last day) 

to encourage conscious cleaning.  Their involvement in the awareness campaign is also 

acknowledged. 

3.2.6 Bio-ware and composting 

Organic waste has been separated from waste to landfill for the last few years, but this year 

a more comprehensive programme was implemented with bokhashi bins provided to each 

of the vendors.  This helped to increase the organic waste collected from 1200kg to 4080kg. 

 

Unfortunately a large amount of compostable food containers still landed in the general 

waste bins and were not sent for composting.  It is important that this be addressed in the 

future due to the additional cost and commitment from the food vendors.  There is little 

value in providing compostable containers if they simply go to landfill. 

 

It was noted that polystyrene was once again provided in the crew kitchen on the first day, 

but this was addressed and compostable containers were provided by the second day.  

Although this was included into the standard contract for the suppliers it still happened and 

should be avoided. It is strongly recommended that all service providers are aware of the 

basic environmental requirements. 

3.2.7 Waste Recommendations 

It is recommended: 

• That a comprehensive waste management strategy be compiled to address the 

increased numbers of attending the festival, including a review of the bin allocation 

and signage to ensure maximum impact; 

• That the awareness campaign in the campsite area be implemented again in the 

future to encourage better participation; 

• That an specific awareness campaign be implemented to encourage the collection 
of cigarette butts; 

• That vendors be explained why the selling of bottled water is banned so that they 

can buy into the concept and no bottled water be sold in the future; 

• That the composting campaign be implemented next year again back of house for 

the vendors, while a concerted effort also be put into diverting the compostable 

containers from landfill; and 

• That provision be made for the safe disposal of hazardous waste such as broken 

compact fluorescent lights (CFLs). 
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3.3 Water Conservation 

Use of water at the event should be done in a responsible manner.  Participants and sub-
contractors should be encouraged to implement water conservation principles. 

With the heat wave hitting the festival weekend more water was needed, which put serious 

pressure on the overall amount of water consumed at the festival.  The additional number 

of people onsite also placed additional stress on the overall water requirements. 

3.3.1 Water consumption and conservation 

Water was provided from the boreholes on the farm from the Cloof Wine Estate, as was 

done in the past.  Water taps were provided for drinking water around the festival site, as 

well as showers and toilets at the Daisy Den.  Showering times were limited to a maximum 

of 5-minutes and showers were switched off during the daytime on the Saturday to save 

water, encouraging festival-goers to rather swim in the dam 

 

The water efficient showerheads were once again used in the Daisy Den and Heartbreak 

Motel, which reduced the consumption per showerhead from the standard 20-litres per 

minute to 9-litres per minute. Consumption details are provided in section 4 under 

Sustainability Performance. 

3.3.2 Bottled water 

While the sale of bottled water was once again banned onsite, water points were provided 

around the festival sites.  Bottled water was made available to artists back stage at no cost.  

There was however a lot of feedback that more water points needed to be provided 

because it was such a warm weekend. 

 

A suggestion was made to provide additional water points in the bar with cold water, or 

ice for cooling the water down.  Additional water points should also be provided in the 

festival area and campsite and it is recommended that the number of water points be 

doubled to at least 16 water points for refilling reusable water bottles. 

3.3.3 Water services 

• The following services were provided to the festival-goers: 

• 13 dedicated water points for refilling their bottles, including 4 from the water tanker 

• 225 general chemical toilets at different stations (increased from 176 previously) 

• 5 urinals and 8 hand wash basins at each of the ablution stations 

• 14 sets of VIP toilets, mostly back of house for artists and 5 of these paraplegic 

• 10 waterborne toilets at the Daisy Den – temporary built structure 

• 10 showers in the Daisy Den – temporary built structure 

• 30 berth mobile shower units for campers, with 16 basins 

• 10 berth mobile showers for VIP camping, with 8 basins 

• 14 berth mobile showers for crew, with 8 basins 

• 3 sets of double sinks for food vendors 
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3.3.4 Grey water at food stalls 

Food stalls were made aware of how to safely discard of their grey water.  IBR tanks were 

provided at the main food area, together with a toilet, hand wash basin and space for 

washing dishes.  Stall holders were pleased about the dedicated shower facility and it is 

recommended that this be done in the future again as they work long hours and hygiene is 

a priority at the food stalls. 

 

The grey water at the campsite food stalls fed directly into the pipe past the Daisy Den and 

feeding into the red holding tank.  It should however be noted that while water from the 

showers is relatively clean, while the water from food stalls usually includes some chemicals 

and grease, so combining the two will lead to additional contamination (it is not really grey 

water).   

 

Organisers provided eco friendly dishwashing liquid as in the past, and no alternative 

cleaning agents were noted on site. The contracts and specification for food vendors need 

to be reviewed to ensure that only eco friendly cleaning agents are used onsite. 

3.3.5 Grey water at showers 

Felix Unite Tented Camp provided showers in temporary structures at Heartbreak Motel and 

Daisy Den, while Econoloo provided additional mobile unit showers for festival-goers, staff 

and VIPs.  The water system for the temporary structures was carefully constructed to 

ensure that there was sufficient water for the full duration of the event and that the grey 

water was carefully disposed of. A holding tank was once again used at the lowest part of 

the campsite for the grey water from the showers, from where it was sent to the local 

wastewater treatment plant. 

 

A concern was raised around the fact that the grey water from the campsite food stalls 

were incorporated into the greywater from the showers, which might lead to some 

problems in the future as the festival grows. 

3.3.6 Run-off water at taps 

The attention given to the soak-away facilities around the taps as per recommendations 

from the previous years worked well and should be done in the future again. 

3.3.7 Sewerage 

Econoloo provided formaldehyde-free chemical toilet facilities for the majority of the 

festival-goers and the sewerage was disposed of at the local sewerage works in Darling.  

The waste-water from the food stalls that was kept in the IBR tanks was also disposed of at 

the same time. 
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3.3.8 Water Recommendations 

It is recommended: 

• That water conservation measures be implemented to ensure that water is used with 

care and carefully monitored; 

• That more messaging be on display to encourage festival-goers to use water with 

care; 

• That the need for additional water points and additional water be considered, 

specifically with the increase of climate change and higher temperatures; 

• That water points be provided inside the bar areas to allow easy access for drinking 

water to avoid concerns around dehydration of festival-goers. 

• That a permanent structure for the holding tanks be considered at the Daisy Den; 

and 

• Vendors should be reminded why bottled water is banned onsite. 

 

3.4 Energy Efficiency 

Energy efficiency should be encouraged through energy saving technologies, 
management systems and responsible behaviour.  The use of renewable energy such as 
wind or solar power should be used where possible, and biodiesel should be used in 
generators.  Energy consumption should be measured and energy efficient lights should be 
used where possible.   

Electricity received from Eskom was the largest contributor to the carbon footprint 

(excluding transport), followed by the diesel fuel used for generators.  The food vendors 

mostly used gas for cooking and it was the first year that accurate data was collected 

around the usage of gas. 

3.4.1 Electricity consumption 

As in the past, Eskom provided electricity for key activities via the Cloof Wine Estate and the 

farmer measured this for the overall event.  The farmer measured the energy consumption 

for the full duration that the team was on-site. Consumption details are provided in section 

4 under Sustainability Performance. 

3.4.2 Lighting 

It was encouraging to note that all the traders, vendors and other services (VOC, first aid, 

etc.) had fluorescent lights instead of incandescent lights, which has been included as a 

standard requirement for all sub-contractors and traders.  Where possible LED lights were 

also provided, although for the first year halogen lights were also observed, because they 

are currently being promoted as eco friendly (although they use less energy than 

incandescent lights, they still require more energy than CFLs or LEDs).  It is recommended 

that LEDs be specified wherever possible. 
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When fluorescent or compact fluorescent lights (CFLs) are used it is important to ensure that 

they are transported with care and if broken they need to be treated as hazardous waste 

due to the mercury vapour content. 

3.4.3 Renewable Energy 

As with all the previous years, electricity is purchased from the Darling Wind Farm for this 

event through the City of Cape Town’s Green Energy Certificate Initiative. The value of the 

purchase is based on the actual electricity consumption of the event, and outlined in 

section 4 under Sustainability Performance. 

3.4.4 Solar Stage 

The Green Village entertainment area was once again powered entirely by renewable 

energy through the provision of solar PV panels by MLT Drivers. A variety of different 

entertaining acts were provided under a protected shaded area with seating. 

3.4.5 Generators 

A total of fifteen generators were used onsite, with two spare generators for emergencies.  

Generators ran on diesel and a biodiesel blend during the weekend, although the main 

stages only used diesel due to concerns around reliability of biodiesel. The details on the 

consumption are indicated in section 4 under Sustainability Performance. 

3.4.6 Energy Recommendations  

It is recommended: 

• That all service providers are required to use energy efficient lights, preferably LED 

lights instead of incandescent, halogen or fluorescent lights; 

• That renewable energy certificates (RECs) be purchased from Darling Windfarm; 

• That biodiesel be used in the generators as was done in the past; and 

• That the solar stage be expanded in the future so that more stages use solar energy. 

 

3.5 Air Pollution 

Air pollution should be reduced through encouraging non-motorised transport, efficient 
management of vehicles and the avoidance of non-essential flights. Specific attention 
should be given to promoting shared transport, as well as walking and cycling to the 
Daisies. 

Transport is still the largest contributor to the carbon footprint, but it was encouraging to see 

the on-going effort to reduce air pollution and carbon emissions relating to transport.  

Interviews were also held with festival-goers to gain additional information. 

3.5.1 Transport policy 

The newly compiled transport policy was tested last year and implemented this year 

(attached as annexure).  It aims to ultimately reduce the overall amount of per capita 
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carbon emissions relating to transport and travel for the event, and touches on the 

following areas: 

• Car travel and lift-share 

• Train and bus travel 

• Walking the Daisies 

• Cycle to Daisies 

• Flights 

• Parking 

• Emergency vehicles 

• Vehicles movement on-site 

• Transportation of goods 

• Communication 

• Monitoring 

3.5.2 Car travel and lift share 

Due to the location of the venue (80 km from Cape Town) and the lack of public transport, 

most of the festival-goers needed to use private vehicles to get to the event. Festival-goers 

were encouraged to lift share with friends. A dedicated parking area was provided closer 

to the entrance for cars that had four or more people in. Alternative transport options were 

promoted on the festival website and via social media (facebook and twitter).  

3.5.3 Bus 

Two 60-seater buses were arranged to provide a single or return trip for festival-goers, which 

accommodated a total of 89 festival goers.  This has been offered for the last few years 

already and although people usually ask for it as an initiative, the actual uptake has not 

been as well received as anticipated.  It is however a way for the festival organisers to help 

reduce the overall carbon emissions and they will continue to do this in the future and 

encourage festival-goers to use it. 

3.5.4 Walking the Daisies 

Walking the Daisies is a public initiative with a positive educational and environmental 

impact. It aims to create awareness around the importance of non-motorised transport 

and carbon emission reduction, as well as support the environmental conservation efforts 

of Rocking the Daisies. Since its inception in 2009 the initiative of walking to the Daisies has 

grown exponentially and this year a total of 134 people walked to the festival (53km) over 

two days and received sponsored tickets.  

 

The walk started in Blaauwberg and they slept over at Silverstroom Strand at a campsite in 

tents provided by the organisers.  The walkers were entertained by a lively presentation 

from Brett of Fry’s Foods on the vegetarian eating option during dinner. An open mic 

session rounded off the evening, which brought out some awesome previously hidden 

talent from amongst the group of walkers. 
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A beach clean-up was done on the first day by the walkers between Big Bay and Melkbos 

and although some of this could be recycled, most of this was sent to landfill.  On the 

second day, the walkers joined Sustainable Brothers in creating a sustainable vegetable 

garden in Mamre.  The garden is to be managed and maintained by the local community 

headed by Hilda with assistance and advice from Sustainable Brothers at SU. 

3.5.5 Cycle to Daisies 

Cycling to the Daisies is still a popular alternative and this year a total of 140 people cycled 

to the event and received their entrance tickets at half price.  This is a very popular way to 

participate in the event and promote non-motorised transport. 

3.5.6 Flights 

Flights were taken from all the major centres in South Africa (Johannesburg, Bloemfontein 

and Durban). Some international flights were also recorded for both festival-goers and 

artists. Details about the carbon emissions linked to flights are provided under section 4 on 

Sustainability Performance. 

3.5.7 Dust pollution 

Dust pollution was again managed through the use of the grey water to wet the gravel 

road surfaces and reduce dust caused by vehicles. 

3.5.8 Air pollution recommendations 

It is recommended: 

• That the transport policy be promoted to service providers to get more buy in; 

• That lift sharing be encouraged through providing preferential parking closer to the 

entrance with cars that have four or more people in; 

• That although the uptake on the bus is slow, that the bus (and train) transport be 
implemented as an effort to reduce the overall carbon footprint; 

• That walking and cycling to the Daisies be encouraged in the future; 

• That the carbon footprint of flights be offset through planting of trees; and 

• That dust pollution should be managed through the use of grey water. 

3.6 Biodiversity 

The natural environment should be protected to reduce any negative impact on the 
biodiversity. 

A draft environmental management plan (EMP) was compiled to help guide the overall 

process and ensure more comprehensive processes in the future. Pre and post event 

compliance checklists were compiled to guide environmental management on-site.  

 

GreenPop once again had an interesting opportunity where people could “earn” their 

ticket by encouraging friends or family to donate money towards planting of trees.  Fifty 

festival-goers raised money for 500 trees and received free entrance to the festival. These 
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trees contribute towards the overall carbon footprint off-set.  An additional 100 trees were 

planted in Mamre by the team that Walked to the Daisies. 

 

3.7 Social and Economic Development 

Economic growth should be promoted within the host region and to also encourage the 
local community to assist with provision of services required on site.  Social development 
should be promoted through actively contributing to the local community through 
corporate social responsible initiatives. 

The local economic and social development aspect of the event is always very important 

and the organisers are always looking for ways to encourage this.  The organisers have 

established a great working relationship with the Darling Police Service, who in return 

provided valuable support services to the event. 

3.7.1 International access 

Wheelchair access was provided, with specific parking and camping facilities.  Although 

there were not many people in wheelchairs, the organisers felt it was important to provide 

this. 

3.7.2 Economic Development 

A policy of local procurement of goods and services was implemented by the organisers, 

with a focus on the Cape Town region and where possible the Darling and Malmesbury 

region.  Accommodation in the surrounding area was once again fully booked by festival-

goers long in advance. More formal and pro-active interaction with the local tourism 

association might add value around long-term local economic development. 

 

An example of local economic development is that Hilda from Mamre provides catering 

for the group that walked to the Daisies.  Labour is also sourced locally through a contact 

at the police station.  A proposal was also made to provide a list of the local shops (with 

contact details and opening times) for buying consumables.  The local Spar indicated that 

they are willing to make deliveries to vendors over the weekend if required. 

3.7.3 Traders: 

The trader agreements were reviewed previously to include clear communication around 

what is expected from traders and this seems to have paid off.  The trader products were 

also reviewed to encourage a larger variety of “green” products.  A refundable green 

deposit (R200 for traders) was implemented for compliance to all the requirements set out 

by the organisers, in the event greening schedule. There were a total of 23 trader stalls this 

year, which was less than previous years.   
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3.7.4 Food vendors: 

The food vendor agreements were also reviewed previously to include additional 

guidance and information for food vendors, and this also went smoothly again. The 

number of food vendors increased due to the increase in the number of festival-goers, with 

16 food vendors in the main arena, two in the Green Village and 9 food vendors in the 

campsite (total of 27).  A refundable green deposit (R1000 for food vendors) was 

implemented for compliance to all the requirements set out by the organisers, in the event 

greening schedule. 

3.7.5 Lost property and reusable items 

Lost property:  All lost property had to be handed in at the production office when found.  

A list of lost property was made available within a week after the event and items were 

available for collection from the SEED offices in Cape Town for a period of one month.  Any 

items that were not collected within one month were donated to the Haven Night Shelter. 

 
Re-usable items left behind:  All re-usable items, such as tents, that were left behind were 

collected and taken to the SEED offices in Cape Town.  Any items that were not collected 

within one month were donated to the Haven Night Shelter. 

 

Left over food: All consumable food remaining at the end of the event would have been 

donated to a local charity for distribution to the needy, but all the food was used. 

3.7.6 Bridges for Music 

Seed and Rocking the Daisies have partnered with Bridges for Music to promote local 

music talent from disadvantaged areas.  Bridges for Music is proud to announce its first 

school project that will be built in Langa. This township was home of the legendary singer 

Brenda Fassie and has a strong musical influence.  

   

The goal of the school is to become a creative hub where these young, talented 

individuals are able to pursue their dreams and develop their skills, through a shared 

passion for music. It also aims to become a landmark in the community. Lectures will be 

given on aspects of music production, graphic design, basic internet usage, and video 

editing. This space aims to become a nest for all young artists, not only from Langa itself, 

but from other townships around the Cape flats. See http://www.bridgesformusic.org/ 

3.7.7 Green Village: 

This year GreenPop, a local environmental NGO, hosted the Green Village. It was a space 

for relaxing, having fun, listening to great live music, while embracing and sharing eco 

friendly ideas and principles – away from the madding crowd. Festival-goers enjoyed the 

Hemp Stage sponsored by the Hemporium and a whole host of interesting interactive 

activation stands, all powered completely by the SUN through MLT Drives solar.  This section 

provides an overview of the various activities and organisations at the Green Village. 



Page 22 

	  

Sustainability Report for Rocking the Daisies 2014 – Compiled by Steadfast Greening 

GreenPop and Reliance Compost 
Green-poppers spent the weekend managing the Green Village which entailed a lot of co-

ordinating and making sure that all ran smoothly, while still spreading  

their own message. GreenPop is a social business that believes greening and sustainable 

living can be fun, popular and accessible for all. they believe in inspiring a greener, more 

conscious, inclusive movement and do this through tree planting projects, green events, 

education, social media, volunteerism and activating people to start DOING!” 

See www.greenpop.org 

 

One of their main partners at the Green Village was Reliance Compost, who had nearly 

1000 festival-goers calculate their carbon footprint to the festival, and balance that by 

making a green pledge or planting a tree with GreenPop. Reliance Compost produces 

organic compost and has removed over 12,000,000 cubic meters of green waste out of 

overcrowded landfills in the Western Cape.  See www.reliance.co.za 

Hemporium 
The Hemp Dome was a place to relax on huge bean bags, hammocks and couches while 

at the same time watch the screening of hemp documentaries, have eco conscious fun 

and see displays, books and the many uses of industrial Hemp. Check out “The House that 

Hemp Built” which has received huge acclaim.  http://www.hemporium.com  

Hemp Stage 
The Hemp Stage (made from eco-friendly fibre board) and its associated equipment was 

generated from solar energy. The talented artists who performed provided great 

entertainment for all who visited the Green Village. 

Movember 
Movember’s aim is to work towards, saving and improving the lives of men affected by 

prostate and testicular cancer and mental health problems. The Movember Foundation is 

the leading global organisation committed to changing the face of men’s health.  At the 

Green Village the team from Cape Town aimed to bring awareness of men’s health and 

enlist volunteers to be involved with Movember.    www.movember.com 

Green Peace 
Greenpeace is the world’s largest environmental activist organisation and is actively 

involved in promoting an Energy Revolution for the right choices to be made for 

sustainable energy.  Their aim at RTD was to make people aware and get involved in 

promoting sustainable energy under the motto “Africa has no future in Coal “. 

www.GreenpeaceAfrica.org 

Chic Mammas do Care 
This organisation is made up of mothers who are concerned about the children of South 

Africa and their future. They are all volunteers and promote the spirit of volunteerism and 

helping others. They have created a chic, fun and ethical way of fundraising, to support 

education and educational projects in underprivileged areas.  They organise ‘Exclusive 
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Fashion Exchange Parties’ where they sell donated ‘no-longer- wanted’ garments from 

boutique to designer labels called Swap4Charity.  

 

They have a Charity Fashion Sale every month at the Tokai Library, Cape Town, where they 

sell up-market items for bargain prices!  They aim to have a positive impact on our 

environment by reducing, reusing, recycling unwanted goods!  They have two up-market 

Charity Shops, one in Plumstead and another in Hout Bay. 

http://www.charitysa.co.za/chic-mamas-do-care.html#sthash.Rpj12hjt.dpuf 

Sols Sandals 
Sols creates beautiful stylish sandals that have a minimal carbon foot print. They are a 

uniquely Capetonian product; hand crafted from re-used tyres, high-quality hemp and soft, 

springy cork.  Sols envisions a future in which resources are reused, recycled and re-

imagined to create fresh products with new meaning. Their business aims to work in 

collaboration with communities to provide skills and jobs to unemployed individuals.  

www.solsandals.com  

Trash Back and Eco Bricks                                                                           
Trash Back is an environmental friendly business that strives to create income opportunities 

through recycling and general clean up and promote environmental awareness amongst 

people. One method that they used at RTD was to encourage people to bring their waste 

and be rewarded with a ticket for drinks or a meal. They also teamed up with Eco Bricks 

and promoted that paper waste be put into 2-litre Coke bottles that become eco bricks. 

www.trashback.org 

Sustainable Brothers and Sisters 
They are a group of people passionate about sustainability. Their aim is to inform people, to 

change the mindsets of the masses and to get their hands dirty while making our world 

more sustainable. They worked with "TrashBack" helping with the recycling at the RTD 

festival as well as with Walking the Daisies by supplying organic produce to the walkers. 

 

"The Farm" is where they have turned one of the student houses in Stellenbosch into an 

organic farm! Other projects include plant days, veggie garden start-ups, festival greening 

and addressing the huge task of introducing recycling to the students of Stellenbosch. 
www.sustainablebrothers.wix.com 

Greyton Transition Town 
Greyton Transition Town is a community based, non-profit organisation that seeks to inspire 

and support the people of Greyton, Genadendal, Voortsekraal and Breaville to work 

together to achieve sustainability and resilience by finding local solutions to global 

challenges of peak oil and climate change.  Projects include environmental education, 

waste management, sustainable housing and food security. They have built an outdoor 

classroom from Eco bricks.  Their aim at RTD was to inspire others to do the same in their 

own towns. www.greytontransition.co.ca 
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3.7.8 Red Frogs 

Red Frogs is an international non-profit organisation that acted as an intermediary between 

festival-goers and other service providers like the security and Medic Tents.  Their aim is to 

assist people in need at events when they are drunk or on drugs. They offer free pancakes 

and coffee to help festival-goers sober up.  

 

This year there were 50 volunteers who helped over 2000 people to sober up and get back 

to their tents.  The volunteers were on duty all round the clock and gave valuable 

assistance to many festival-goers and the medic staff. 

 

The volunteers (called Frogs) go through training and educational programs before they 

are considered part of the Frogs.  They also do lectures at universities and high schools to 

teach students about safe drinking and how drugs can affect their lives but for the older 

crowed they teach how to deal with situations if they ever find themselves in trouble. 

3.7.9 Social and economic development recommendations: 

It is recommended: 

• That more emphasis be placed on development of partnerships with local 

community partners to encourage local economic development. 

• That social development projects continue to be supported in the future. 

• That the added value from Red Frogs be recognised and that more focus is placed 

on education around safe use of drugs, potentially linking up with an organisation 

such as Rave Safe (http://www.ravesafe.org.za/).  

3.8 Communication 

The greening goals should be communicated so that participants are informed and 
encouraged to actively participate in achieving these goals with the view of behaviour 
change towards more sustainable living. The organisers used various visible ways before 
and during the festival to raise awareness around sustainability as well as inform festival-
goers of how it will be implemented. 

 

As in the past the organisers strived to communicate to the festival-goers what has been 

done around greening and how they can participate through their actions. 

3.8.1 Electronic media: 

The festival website (www.rockingthedaisies.com) included information about the greening 

of the event and what festival-goers could do to assist. Social networking sites such as 

Facebook and twitter were also used to communicate key messages with festival-goers. 

Environmental messages were also displayed on the main stage screen between the acts 

with key messages such as encouraging people to clean up around their tents. 
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An app was once again used at the festival, which included a programme, information on 

artists, general information and even a function to find your tent or car, if needed.  This app 

was well used, as outlined by the number of downloads: 

• iOS: 2341 

• Android: 1968 

• Total: 4309 

This app replaced the printed booklet that was handed out in previous years and seems to 

have been well received by festival goers. 

 

Unfortunately there was once again no information about the event greening included 

onto the app.  It is recommended that it be included into future apps so that the 

environmental message is available on all the media channels. 

3.8.2 Other 

No specific activations were done for artists and there was no media conference. Sponsors 

and service providers were provided with information around event greening and what the 

organisers were trying to achieve, while they were also required to provide information 

about the transport relating to their team at the event.  This information was fed into the 

overall carbon footprint to allow for more accurate reporting. 

3.8.3 Recommendations on communication 

It is recommended 

• That information about event greening be included into future apps so that the 

environmental message is available on all the media channels. 

• Clear communication needs to be provided to sponsors on how their decisions 

impact on the environmental footprint of the event.   

3.9 Monitoring 

The implementation of the green goals need to be monitored and evaluated so that lessons 
learnt can be captured and improvements made.   An open and transparent report should 
be made available. 

Steadfast Greening was again appointed as an independent eco auditor to review the 

impact of the event and make recommendations around potential improvements.  This 

appointment included the calculation of the carbon footprint for the event. 

 

An Environmental Management Plan (EMP) was compiled last and implemented this year 

by the RTD team.  Pre- and post compliance checklists were used onsite, while a summary 

document was also provided to all the service providers outlining the requirements. 

3.9.1 Perceptions and comments from festival visitors: 

A team of five people were on-site to do surveys of festival-goers and a total of 206 people 

(1%) were interviewed based on a standard questionnaire while another 3988 people in 
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1450 cars were interviewed based on a travel related questionaire.  The questionnaire was 

similar to the previous years, although a smaller sample group was interviewed.   

 

Interviews were held with festival-goers to get their feedback and comments.  It should 

however be noted that many festival-goers provided their comments without knowing 

what the organisers were actually doing, so although it does not mean that it was not 

done, it is an indication of the perception of the festival-goers. 

 

During the interviews most people indicated that they enjoyed the festival and that they 

thought the greening initiatives were great.  The following comments were however made 

by festival-goers and should be taken into consideration for future planning: 

• Most of the people felt that more bins were needed, specifically at the campsite.  

People also felt that rubbish bags should be handed out on the Friday already, 

because the Saturday is too late. 

• More water points are needed, specifically when it gets hot during the day and 

when people need to rehydrate. 

• More attention should be given to the safe disposal of cigarette butts, such as 

buckets of sand. 

• Set up a convenience kiosk that sells basic goods.  This could be done by the local 

Spar who has already shown interest to do this and promote the local economy. 

• More shade is needed because of the heat during the day. 

• More points are needed where phones can be charged closer to the campsite. 

• The toilets were dirty and need to be cleaned more frequently. 

• More signage is needed, both for direction and awareness. 

• Reusable cups need to be considered instead of disposable cups. 

• Some people felt that more food vendors are needed. 

• Encourage a mentality of “leave no trace” as is done at African Burn. 

• People often don’t have drinking bottles for water at the water points, and because 

bottled water is not sold water drinking bottles need to be made available. 

• More information stalls should be provided around promoting green initiatives. 

 

3.9.2 Data from questionnaires 

The following feedback was compiled out of the data analysed based on the interviews of 

206 festival-goers: 

• 84% of the people interviewed indicated that they knew that RTD aims to be a green 

event.   

• 50% of the people interviewed indicated that they knew that no bottled water be 

sold during the event. 

• 37% of the people interviewed indicated that they knew that the plates and cups are 

biodegradable and could be composted, which is very low.  Additional signage is 

required as it is an expensive expenditure for the food vendors and needs to be 

diverted from landfill through composting. 
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• The people interviewed gave a score of 7,5 out of ten (75%) for the greening of the 

event. 

 

The following feedback was compiled out of the data analysed based on the interview of 

2988 people in1450 vehicles as they arrived: 

• The average number of people per car was 2,75 per vehicle, which was lower than 

last year at 3.04 per car. 

• 44% of the vehicles were small, 30% medium and 26% large, with 1% other such as 

motorbikes. 

• The average distance travelled was calculated at 300km. 

3.9.3 Walkers and Cyclers Eco Survey 

A survey was sent to all the walkers and cyclers for their feedback, although only a total of 

70 people provided feedback.  Most of them indicated that they are getting back home 

after the weekend with friends, with 7,5% specifically being collected, 7,5% by bus and one 

person even cycled back home again. 

 

Their reasons for walking or cycling ranged from environmental concerns, through to 

having fun or simply accessing a cheaper ticket.  Many felt that it was a once in a lifetime 

opportunity.  Most of them indicated that they are already eco conscious and do things at 

home to reduce their own carbon footprint.  

 

Interesting enough 13% of the people were not aware of the fact that it aims to be a 

carbon neutral event.  Only 47% of the respondents knew that no bottled water was sold 

on site.  Most of them (75%) indicated that they thought the Green Village was a great 

idea and that they visited it, but indicated that they felt the position was better last year. 

 

While very positive response was given, some general feedback is indicated below: 

• Some people struggled to get their bikes back home and this should be addressed.   

• More awareness is needed around the greening initiatives. 

• More bins are needed, specifically in the campsite. The litter had a very negative 

impact on the overall impression of the event.  Consider incentives for recycling. 

• More shade is needed (or make sure sunblock is sold or given out). 

• More water points are needed. 

• Bottled water should not have been provided to walkers – they should have refilled 

their own water from water points. 

• The festival is getting too big, which has a negative impact on the environment. 

• Why were vendors still using polystyrene? It should not be allowed. 

• Expand the initiative so that more people can walk or cycle. 

 

The full survey is attached as an annexure.  
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3.9.4 Traders and vendors eco survey 

A survey was sent out to all the traders and vendors and a total of 34 people responded.  

The information collected through the survey added to the overall carbon footprint 

calculations.  

A range of products sold is outlined below: 

• Range of different types of food 

• Smoothies, raw juice and other refreshments. 

• Hand made clothing 

• Jewellery, hair extensions and accessories 

• Hats, headbands and hand warmers 

• Desserts, biltong and other food stuffs 

 

Most of the suppliers were from Cape Town and surrounding areas, although there were 

also suppliers from Mossel Bay, Knysna, Durban and Johannesburg.  One supplier indicated 

that they did not know it aimt to be a carbon neutral event, while three indicated that they 

were not sure about any of the details around this. 

 

Most people (84%) indicated that they implemented energy efficient lights, while 65% 

indicated that they implemented recycling at their stall. 53% indicated that they knew that 

no bottled water was allowed to be sold at the event and that they were happy about it, 

while 25% were aware of it but not happy with it.  22% of the respondents indicated that 

they did not know that bottled water may not be sold onsite.  

 

A respondent indicated that: ‘The festival allows that traders sell a huge variety of bottled 

drinks that are not always ethically packaged but would not allow bottled water. This is a 

huge problem as the amount of water points and water jugs supplied by the festival were 

not enough for the capacity of people attending. I believe that this is a huge risk and can 

be extremely dangerous as a lot of alcohol is consumed which causes dehidration and not 

to mention the heat that contributes to this. the lines were extremely long for people to get 

water and we were constantly approached every 5 minutes by people asking if we can 

please give them tap water at least. I really think that traders should be allowed to sell 

water for the safety of the attendees.’ 

 

Most of the tradors and vendors indicated that they had some level of fairtrade in their 

products, or that they were locally manfuctured.  Some products were free range meats 

and eggs, local GMO-free tea, fair trade coffee, vegetables from small local producers, 

break from artisan bakeries,  flour from a medium-sized local mill with no additives, while 

packaging was biodegradable.  

 

Every year the traders and vendors get asked for water and this needs to be addressed by 

the event organisers.  The traders also require dedicated taps due to hygenic reasons. 

Recycling should be made easier, such as having depots behind the trading areas.  They 
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were pleased about the showers behind the trading area, but requested hand sanatiser at 

the toilets.  Ensure that sponsors also reduce their waste, such as the Vuvuzela style cups. 

 

The full survey is attached as an annexure.  

3.9.5 Retaining of Green Deposit 

Food vendors and traders were required to pay a green deposit prior to the event to 

encourage compliance with the various requirements.  Despite various requests from the 

organisers, no details were provided around any non-compliance or if any deposits were 

retained this year. 

3.9.6 Verification 

Grace Stead was on-site for the duration of the event to observe and verify the data as 

outlined in this report.  Danielle Klaff was also on-site to do verification on behalf of A 

Greener Festival Award. 

3.9.7 Recommendations on monitoring: 

Based on the interviews with the monitoring team the following is recommended: 

• That more bins be provided, specifically at the campsite.   

• That people be encouraged to clean up their own litter and be given refuse bags 

on arrival. 

• That more water points be provided and that water also be provided inside the bars. 

• That specific focus is placed on the safe disposal of cigarette butts. 

• That a convenience kiosk be set up to sell basic goods. 

• That more shade be provided for festival-goers. 

• That more points be made available where photos can be charged. 

• That more effort be placed on cleaning the toilets. 

• That solutions be considered for reusable cups instead of disposable cups. 

• That more food vendors be considered. 

• That a mentality of “leave no trace” be encouraged, as is done at African Burn. 

• That water drinking bottles be made available to festival-goers for free or at a 

nominal cost.   

• That more environmental information be made available to festival-goers, i.e. 

expand the Green Village. 

• That continued effort is put on hosting RTD as a green event, and that more details 

be given around what this means, such as the fact that no bottled water is sold and 

that compostable cups and plates are used. 

• That continued effort be put onto encouraging lift sharing and that people be 

encouraged to offset their flights and local transport through GreenPop during the 

festival. 
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4  Sustainability Performance 

This section provides an overview of the performance of the main indicators as outlined in 

the green goals. 

4.1 Carbon Footprint 

The carbon footprint is calculated based on the energy usage, transport and flights 

associated with the preparation and implementation of the event. A total of 1,376 tonne 

greenhouse gas emissions (CO2 equivalent) was generated during 2014, as outlined in the 

graph below. This is a significant increase compared to previous years, specifically due to 

the increase in international flights and additional number of people on-site. 

 

Carbon Emissions 
2011 

ton CO2eq 
2012 

ton CO2eq 
2013 

ton CO2eq 
2014 

ton CO2eq 

Energy 17.18 27.63 25.30 32.5 

Print media 0.54 0.20 None None 

Transport - vehicles 111.01 517.51 274.65 508.50 

Transport - flights 354.44 203.10 345.16 837.99 

Total Carbon Equivalent 483.17 748.44 645.10 1 378.8 

Emissions per person (kg) 0.05 0.05 0.04 0.07 

 

The graph below provides a breakdown of the sources of the carbon emissions, with the 

majority (61%) due to flights.  The overall carbon emissions per person have increased in 

comparison to previous years. 
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4.1.1 Energy 

The energy usage is calculated based on the preparation and implementation, including 

electricity provided by Eskom, petrol, diesel and biodiesel as outlined below. It is proposed 

that this be offset through RECs from the Darling Wind Farm via the City of Cape Town.  

 

The power consumption required during the event was lower than last year, but on par with 

previous years.  This could be due to an incorrect meter reading last year and / or actual 

reduced consumption due to energy efficiency interventions.   

 

Energy Consumption (kg) 
2011 

kg CO2eq 
2012 

kg CO2eq 
2013 

kg CO2eq 
2014 

kg CO2eq 

Eskom during event 6 394.1 16 056.8 10 504.8 13 758.9 

Eskom at office (prep) 1 967.3 1 554.3 1 584.0 1 558.3 

Petrol – from the farmer 174.8 None 932.3 0 

Diesel 6 406.6 7 781.3 10 677.0 13 309.6 

Biodiesel 2 238.6 2 238.6 1 599.0 2 398.5 

LP Gas No details No details No details 1 451.9 

Energy Carbon Equivalent  (kg) 17 181.4 27 631.0 25 297.7 32 477.2 
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It is recommended that a total of 32 MWh of Renewable Energy Certificates (32 RECs) 

be purchased for the energy usage and that a total of 981 trees be planted to offset the 

emissions relating to overall transport (371 for land based transport and 611 for flights). 
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Note: The electricity usage for 2012 was queried with the compilation of the 2012 report, as 

it seemed very high to the team, yet it was confirmed to be correct.  Based on the figures 

received this year and the previous, it does seem as if the figures of 2012 were indeed 

incorrect. 

 

Around 1500 litres of biodiesel and 4986 litres of diesel was used this year. The carbon 

emissions factor for biodiesel (1.599 kg/litre) is much lower than diesel (2.6694 kg/litre).  It 

was the first year that there was accurate information around the amount of LP Gas used 

and this was included into the carbon calculation.  No petrol was used this year. 

 

 
 

The breakdown of emissions based on the energy usage for 2014 is outlined below, showing 

that the larger emissions were emitted due to electricity provided by Eskom and the use of 

diesel for the generators as well as liquid petrolium gas (LPG).   
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4.1.2 Transport 

The carbon footprint calculation for the transport was based on questionnaires about the 

travel arrangements for the artists, organisers, sponsors and suppliers.  It includes cars, 

busses and trucks, as well as the flights for the preparation and implementation of the 

event.  Year on year the data that is received is more accurate.  This year all the suppliers, 

sponsors, media and artists were again requested to provide data, which was co-

ordinated by the event organisers.  Estimates were made about the transport for festival-

goers based on the interviews, questionnaires and other data received from the organisers. 

 

There were a total of 72 international long-haul flights this year, which was higher than the 

37 of last year.  There were a total of 39 local flights for artists, 12 for sponsors and 9 for 

media.  It was also estimated that around 319 local flights were made by festival goers, 

based on the questionnaire, which identified a total of 76 out of 3988 people (1,68% of 

total) flew in. The flights contribute the largest amount (62%, which is up from 56% last year) 

of transport related carbon emissions with a total of 838 ton CO2eq.   

 
 

The remainder of the land based transport (508,5 ton CO2eq) was mostly cars (97%), with 

3% trucks and less than 1% busses.  There was no train this year.  The increase in the number 

of people contributed to the increase in emissions relating to cars. 
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The artists created most of the emissions (593 040 kg), with the international flights 

contributing the largest amount of emissions.  About 70% of the transport related emissions 

are attributed to artists, which is 43% of the total amount of carbon emissions. It is 

anticipated that there were more flights due to the fact that the train did not travel from 

Johannesburg to Cape Town, but it is not possible to confirm this assumption. 

 

Car sharing was again strongly encouraged and a dedicated parking area was provided 

closer to the entrance for cars with more than three people.  Busses were also arranged 

from Cape Town, although the overall take up on the busses was still relatively low. 

4.2 Waste 

There are three main things to consider when doing a year on year comparison of waste 

generated at an event: 

• The actual amount of waste to landfill, recycling and composting 

• The ratio of waste to landfill, versus recycling and composting 

• The amount of waste per person 

 

While the actual amount of waste increased for waste to landfill, recycling and 

composting, compared to the previous year the ratio remained very much the same, with 

a slight decrease in compost (from 5% down to 3%) and a slight increase in waste to landfill 

(from 35% to 37%).   A total of 4080 kg of biodegradable waste was composted. 

 

The table below provides a four-year comparison, where the ratio takes into account the 

number of people and the number of days. The waste diverted from landfill includes the 

total amount of recycling as well as composting. 

 

Type of waste, excl compost 2011 2012 2013 2014 

Number of people at event 10513 15782 17609 21000 
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28%	  
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Number of festival days 3 4 4 4 

Glass 4 900 5 120 6 880 15920 

Metal 3 410 5 700 7 380 7080 

Plastic 1 820 2 560 3 120 3980 

Cardboard 1 720 2 740 2 960 3260 

Total recycled 11 850 16 120 20 340 30240 

General waste to landfill 3 720 9 540 12 560 12970 

    Total overall 15 570 25 660 32 900 43210 

Percentage recycled 76% 63% 62% 70% 

Percentage waste to landfill 24% 37% 38% 30% 

Kg/p/day diverted  0.38 0.28 0.32 0.41 

Kg/p/day waste to landfill 0.12 0.15 0.18 0.15 

 

Although the overall amount of waste increased, the amount of waste per person is lower 

than the previous year and the amount of waste diverted increased, which is very good. 

 

 

 
 

Glass remains the largest contributor to the recycling based on weight, although volumes 

increased for all the different types of recycling. 
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4.2.1 Print Media 

Most of the print media was once again avoided through the provision of social media sites 

and the use of the app.  It was decided to exclude this from the overall carbon footprint as 

it was negligible.   

5  Key challenges, insights and recommendations 

The following provides an overview of the top insights and some recommendations for 

future events.  It should be noted that many of these points have been made previously, 

but are reiterated due to the critical nature of these recommendations.   

 

1. Awareness and taking responsibility:  The event organisers have gone to a lot of effort to 

implement a green event, but still the festival-goers don’t take responsibility for their own 

actions, as is clearly indicated by the amount of litter left behind.  Emphasis is placed on 
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communicating the greening efforts, but still the message does not seem to sink in.  

Despite all the information already provided on-line and via social media, there is still a 

high level of apathy, and the events team needs to continue to get the message 

across. 

 

2. Service Level Agreements:  This was raised previously, but should be emphasised, as 

there were still many service providers that did not comply with the requirements.  Effort 

has been placed on compiling various policies and guidelines, but the service providers 

also need to understand why it is important and what is expected from them.  Clear 

SLAs need to be compiled, with penalties for non-compliance. 

 

3. Eco Procurement:  The principles of eco procurement need to be implemented based 

on the procurement policy (attached), but that it be promoted more actively so that 

vendors and suppliers understand it better.  The principle of banning bottled water 

needs to be emphasised to all service providers and sufficient, suitable alternatives 

need to be provided. 

 

4. Waste Management:  It is critical that a comprehensive waste management strategy 

be compiled to address the increased numbers of attending the festival, including a 

review of the bin allocation and signage to ensure maximum impact.  An awareness 

campaign needs to be implemented in the campsite again in the future to encourage 

better participation.  A specific awareness campaign needs to be implemented to 

encourage the collection of cigarette butts.  Vendors need to understand why the 

selling of bottled water is banned so that they can buy into the concept.  A composting 

campaign needs to be implemented next year again back of house for the vendors, 

while a concerted effort also be put into diverting the compostable containers from 

landfill.  Provision needs to be made for the safe disposal of hazardous waste such as 

broken compact fluorescent lights (CFLs). 

 

5. Water Conservation:  Water points are a major concern every year and although more 

points have been made available over time, it is strongly recommended that additional 

water points be made available for drinking water.  This needs to be increased due to 

the fact that no bottled water is sold onsite and because it can become very hot. 

Water points should also be provided inside the bar areas where people go to get their 

drinks. Messaging should be displayed to encourage festival-goers to use water with 

care and why bottled water is not sold.  It is strongly recommended that a permanent 

holding tank for the grey water and sewerage should be considered at the Daisy Den. 

 

6. Energy Efficiency:  All service providers need to be required to use energy efficiency 

lights, preferably LEDs instead of incandescent, halogen or fluorescent lights. In future 

the solar stage should be expanded and biodiesel should be used in the generators.  

That a total of 32 Renewable Energy Certificates (RECs) be purchased to offset the 

carbon emissions relating to the energy used during the event. 
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7. Transport:  While the transport policy was implemented, it needs to be promoted more 

effectively.  Although the uptake on the bus has been slow, it should be implemented 
as an effort to reduce the overall carbon footprint.  Initiatives such as walking and 

cycling, as well as preferential parking for lift-sharing.  That a total of 981 trees be 

planted to offset the emissions relating to the overall transport. 

 

8. Social and economic development:  More emphasis needs to be placed on 

development of partnerships with local community partners to encourage local 

economic development.  As an example, the local Spar can be asked to run a small 

convenience store and provide traders with some daily necessities such as fresh bread.  

Social development projects need to be continued to be supported in the future, but 

more specific indicators are needed around the impact.  The added value from the 

GreenVillage team and Red Frogs is recognised, but more focus needs to be placed on 

education around safe use of drugs, potentially linking up with an organisation such as 

Rave Safe (http://www.ravesafe.org.za/). 

 

9. Communication:  It is recommended that information about event greening be 

included into future apps so that the environmental message is available on all the 

media channels. Clear communication needs to be provided to sponsors on how their 

decisions impact on the environmental footprint of the event.   

 

The Green Village was well received and it is proposed that this be expanded in the 

future to include more local environmental NGOs, as well as traders that sell eco 

friendly products and services.  It should be a practical showcase of how people can 

implement eco friendly principles at their homes.  Eco-friendly camping products (such 

as biodegradable soap) should also be sold at the Green Village as part of the 

campaign to promote responsible awareness.  Mechanisms need to be explored to 

get the sponsors and artists more actively involved in promoting the environmental 

message. 

 

10. Monitoring: Based on the feedback received during the interviews, the following 

recommendations are made: 

• That more bins be provided, specifically at the campsite.   

• That an awareness campaign be implemented again to encourage people to 

clean up their own litter and be given refuse bags on arrival. 

• That more water points be provided and that water be provided inside the bars. 

• That specific focus be placed on the safe disposal of cigarette butts. 

• That a convenience kiosk be set up to sell basic goods. 

• That more shade be provided for festival goers. 

• That more points be made available where phones can be charged. 

• That more effort be placed on cleaning the toilets. 

• That solutions be considered for reusable cups instead of disposable cups. 
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• That a mentality of “leave no trace” be encouraged, as is done at African Burn. 

• That water drinking bottles be made available for free or at a nominal cost.   

• That the Green Village be expanded. 

• That continued effort be put on hosting RTD as a green event, and that more 

details be given around what this means, such as the fact that no bottled water is 

sold and that compostable cups and plates are used. 

• That continued effort be put onto encouraging lift sharing and that people be 

encouraged to offset their flights and local transport through GreenPop during the 

festival. 

6  Conclusion 

While the size of the event continues to grow, it was generally acknowledged that this year 

was better organized compared to last year.  The increase in numbers does however make 

it difficult to still deliver the same quality, and more people have a bigger impact on the 

local environment.   

 

The Seed team have a comprehensive system in place, but this needs to be extended to 

other service providers and sub-contractors.  The various policies aim to achieve this, but it 

still needs to be actively promoted through implementation of service level agreements. 

 

 

Grace Stead 

Steadfast Greening        25 January 2015   


