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SINGLE USE PLASTIC REDUCTION SURVEY REPORT – JULY 2018 

 
The Far South is saying goodbye to plastic straws – and other single use plastic.  
 
Over half the Peninsula retail food outlets - 53% - are no longer using plastic straws, according to a 
survey for Plastic Free July.  
 
More than six in ten do not give out plastic bags, plastic cutlery, plastic–covered sweets with the bill 
no single use plastic sachets of condiments or sauces. 
 
But that means several establishments are still using a range of single use plastic items. 
 
As 7 out of 10 establishments surveyed were locally owned, decision-making power to unplastic is 
held locally.  The future is in our own hands.  
 
The results come from a face to face survey carried out among 113 retail food outlets on the 
Peninsula by a team of volunteers from Waste Reduction Far South, part of the Far South Peninsula 
Community Forum. This survey covered only those outlets who serve food.  It did not cover other 
food retailers. 
 
The survey was completed using the Zoho app on smart phones.  Volunteers visited each premises, 
asked for someone to answer the survey and captured the responses and comments.   
 
The establishments incorporated a sample of all food retail outlets including restaurants, bars, take-
aways, coffee houses and bistros.  110 establishments completed the survey and three refused.    
 
72% of the establishments completing the survey were locally owned, 8% regionally owned, 15% 
part of a national chain or franchise and 5% part of an international chain/franchise.  
 
FIGURES IN BRACKETS REFER IN ORDER TO LOCAL, REGIONAL, NATIONAL, INTERNATIONAL. 
 
THE RESPONDENT FIGURES FOR REGIONAL/NATIONAL/INTERNATIONAL ARE LOW SO THEY SHOULD 
BE USED WITH CARE WHEN INTERPRETING.  HOWEVER, THEY INDICATE INTERESTING TRENDS.   
 
Analysis by question 
 

1 USE OF STRAWS 
107 answered this question. 
 
Overall 53% do not give out plastic straws.  47%, nearly half of the total, still offer plastic straws.  
But this figure ranges from 40% of locally-owned outlets to44% regional, 63% for national and 
100% for international outlets.   
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30% use compostable/biodegradable straws ie 3 in 10 outlets.  (34%, 33%, 19%, 0%) Cape to 
Cuba and Sobeit offer copper straws.  Others have gone back to paper. 
 
23% have a no straw policy (26%, 23%, 19% 0%). 

 
2 POLYSTYRENE CONTAINERS 
105 out of 110 answered this question.  42% offer polystyrene containers (46%, 33%, 27%, 40%) 
 
58% do not give out containers.  This could be because they have alternatives (eg cardboard 
pizza boxes) or they do not do take-aways.  
 
3 PLASTIC LIDS WITH TAKE-AWAY COFFEE 
18 outlets did not answer this question because they do not do take-away coffee. 
 
68% - two thirds – of outlets gave plastic lids (66%, 50%, 92%, 75%).   
21% - one in five – used compostable or reusable lids (24%, 17%, 0%, 25%). 
11% did not provide lids (10%, 33%,8%, 0%). 
 
4 AFTER-MEAL TREATS 
All but one outlet answered this question yes or no. 
 
62% did not give treats (60%, 56%, 75%, 80%).  This high figure could be because they were 
take-away outlets or snack bars and treats were not appropriate – certainly for the 
national/international chains. 
 
26% gave treats wrapped in plastic (25%,33%,25%,20%). 
 
Only five outlets have found treats with biodegradable packaging – Blue Door Coffee, 
Restaurant 136, Peach Pip at Rodgers, Bootleggers, Espresso Dot Kom. 
 
Anecdotally, the big problem was toothpicks and the seeming need for hygiene.  
 
8 outlets (7% of the total), all locally owned, gave ‘naked’ treats ie treats without packaging.  
They were: Rolling Wood, Tigers Milk, Ellie’s Deli, La Sal, Fisherman’s Restaurant, The Green 
Room, Southern Grind, Stag Coffee. 
 
5 TAKEAWAYS WHICH INCLUDE CONDIMENTS OR TOOTHPICKS IN PLASTIC 
All but one outlet answered this question yes or no. 
 
65%  - nearly two-thirds – do not provide these (75%, 44%, 38%, 40%).  Again, the local outlets 
outperform the others.  But many outlets did not do ‘take-aways’: instead they provided doggy 
bags after meals, so condiments were no applicable. 

 
6 PROVISION OF PLASTIC CUTLERY 
108 out of 110 answered this question yes or no. 
 



64% do not provide plastic cutlery (69%, 67%, 56% 100%).  All five international chains provided 
plastic cutlery. 
 
Kristen’s Kick Ass Ice Cream in Noordhoek encourages customers to leave their spoons behind 
and they are washed and reused.  She is actively looking for an alternative.   Their tubs are 
bamboo. 
 
7 PROVISION OF FREE PLASTIC BAGS FOR TAKEAWAYS 
106 answered this question yes or no. 
 
Similar figures overall as cutlery – 63% do not provide bags.  But the trend is different for the 
ownership types (65%, 25%, 62%, 100%).  No international chains provide bags. 

 
8 DISCOUNT FOR PEOPLE WHO BRING THEIR OWN CUPS/CONTAINERS 
14 outlets did not answer this question as it was not relevant to them.  
 
22 outlets - 23% of the total - offered any discount (24%, 17%, 29%, 0%).  However, studies 
worldwide have shown that incentives do work on improving recycling and minimising waste.  
 
9 INFLUENCES ON CHOICES 
This was a difficult question for many.  Only 51 out of the 110 – 46% - gave a preference.  The 
remaining chose ‘Other’.   
 
No international chain outlets answered this question and referred the interviewers to their 
brand directives or head office.   This was recorded as ‘Other’.  
 
Encouragingly, many of the local outlets had already largely moved away from plastic or were in 
the process of changing, so replied ‘Other’ as it was not relevant to them.   
 
Hence, the analysis only includes those 51 outlets which did answer.   
 
Of those who gave a reason for not moving away from plastic, 45%  (50%, 25%, 20%, 0%) said 
the decision was price-related.  Plastic items are reported as being cheaper.  
 
Other reasons were customer demand 25% - some people still want straws etc (24%, 
50%,20%,0%)  and alternatives are not readily available at 15%. 
 
10 PERSUASION AWAY FROM USING PLASTIC PACKAGING 
Only 61 out of the 110 answered this question (56% - just over half).  Again, no international 
chains/franchises answered this question, referring interviewers to head office. 
 
Outlets were given the option of choosing more than one answer and there were 80 different 
responses.  
 
55% of those who answered – 65% of local outlets - put price as a factor in moving to plastic: 
alternative packaging would have to get a lot cheaper.    This is a much bigger influence on local 
outlets than customer opinion.   



 
24% said customer demand would influence them (21%, 33%, 36%, 0%).  So, customers have a 
bigger influence on regional and national brands. 
 
Encouragingly, no one said they would not change.  
 
11 RATING OF GENERAL ENVIRONMENTAL PRACTICES AND AWARENESS 
103 out of 110 answered this question. 
 
54% put their rating as good, with 27% as excellent.  Sadly three outlets said the environment 
was irrelevant: business is about making money.   

 
Many local outlets have moved away from plastic or are in the process of changing, even 
though the cost is greater.  They are putting long-term environmental care for our planet 
ahead of short term personal profit.   
 
However, there was a distinct mismatch in a few of the respondees.  Some outlets who self-
rated as good were in fact doing the most to get rid of single-use plastic and were also thinking 
wider about environmental issues such as recycling, waste miminisation, reducing use of water 
etc  And some who self-rated as excellent were still providing a lot of single-use plastic.  
 
These misconceptions will need to be addressed through local information and environmental 
education.  

 
Examples of good practice 
 

 Oven Baked, Muizenberg, house a surf outreach programme.  The outlet has the kids to 
bring plastic in from the sea, which they tuck into their wetsuits.  

 

 Scarborough, with only three outlets, tops the ‘no plastic list’.  The miniature general store, 
owned by Camel Rock, Mickey's Mouse, is being rebuilt. It is to reappear in a new look with 
zero packaging. 

 

 The Village Hub, Scarborough, is already persuaded. The owner is now taking that further to 
persuade all suppliers to rethink their packaging for the deli selection. It will soon be selling 
reusable bamboo coffee cups, called the eco cup at a reduced price when filled. 
 

 Bhandaris in Fish Hoek and Rolling Wood in Muizenberg performed well. 
 

 Kalky’s in Kalk Bay – though still providing throwaway items the establishment is keen to be 
guided by a business association around larger scale purchasing and price reduction options. 

 

 The Harbour House franchise in Kalk Bay is environmentally aware and, though restricted by 
corporate policy, is making green choices at the high market end. These include food waste 
to farmers, tap aerators, fish sustainability and careful buying of detergents. 

 



 Cape to Cuba, Kalk Bay, chose to cut out takeaways to reduce demand for single use 
plastics. 

 

 Bob’s Bagel, Kalk Bay, is in going the extra mile with greening the business and supplying the 
increasing market demand for conscious eating options with clear waste reduction. 
 

 Umami, in Imhoff Farm, Kommetjie, reported that locals bring their own Tupperware 
containers and they provide a free starter meal.  They do provide bags but the locals don’t 
take them. 

 

 Monocle and Mermaid use wooden stirrers and give away brown paper bags.  Interestingly, 
they and Olympia Café rate themselves as only ‘fair’. 

 

 Salt, Kalk Bay, has already cut out single use plastic. 
 

 The owner of Southern Grind, in Eagle Park, Kommetjie, said: “I’m happy to take the hit in 
profit for the environment. That’s what I believe in”.  

 

 One outlet charges for bags and plastic cutlery to discourage over-use. 
 

 Striped Horse, in Muizenberg, is excellent except for the hand wipes in wrappers and they 
would like to find an alternative.  

 
Comments 
 

 The owner at The Karma Café, Longbeach Mall, said: "Older people still ask for straws but 
young people are more aware". 

 

 Some owners ask us to help achieve customer understanding that costs will be increased to 
cover expense of proper packaging or they ask: can we help source cheaper non-plastic 
alternatives. 

 

 Café Roux, Noordhoek, is one of the top performers but is agonising over providing packs of 
butter and jam, balancing waste with plastic packaging.  Is there an alternative? 

 

 Toothpicks individually wrapped in plastic are an issue for many outlets.  Are there suitably 
hygienic alternatives? 

 

 Plastic soup bowls go in the microwave.  Is there a suitable alternative for Chalk and 
Cheese? 

 

 Several outlets commented that they did not know about suppliers of suitable alternatives.   
 

Some facts from Prof Peter Ryan about plastics affecting the seas 
 



 400 million tons of plastics, including fibres, go into our seas globally every year. 

 The biggest wildlife problem is ingesting plastic. 50% - 70% of small pelagic fish in South 
African waters contain plastic fibres.  

 80% of litter at sea comes from LAND – SO WE CAN DO SOMETHING ABOUT IT. 

 China is the worst country for not managing its waste.  South Africa is 11th worst - 56% of 
waste is ‘mismanaged’. Is not recycled, reused or dumped properly in a landfill site (Brazil’s 
figure is 11%) 

 Litter is increasing three times faster than the population of Cape Town.  
 

Conclusion 
 
Though nearly two thirds of retail food outlets in the Far South have stopped using most single-use 
plastic, a sizable minority - around a half to one third – still choose to purchase some plastic items.  
 
The results indicate that for those who expressed a choice the influencing factors are, in order, 
price, customer demand and easily availability of alternatives.  
 
For this group, largely the locally owned establishments, WRFS and partners need to address those 
factors. 
 
Those who did not express a choice and who had not stopped using plastic were mostly the 
national and international chains/franchises.  For those, WRFS needs to open dialogue with head 
offices to find out what will prompt them to change purchasing patterns.  The location of the 
outlets surveyed was: 
 

Cape Point 2 

Fish Hoek 25 

Glencairn 2 

Kalk Bay 13 

Kommetjie 12 

Muisenberg 20 

Noordhoek 8 

Scarborough 3 

Simon's Town 12 

SunValley Malls 13 
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